
AI FOR CONTENT 
CREATION
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WILL AI REPLACE 
HUMANS?



AI CAN’T REPLACE THE 
FIRST 5 NETWORK!



THINK OF AI LIKE A…

Thought partner

Research assistant

Dependable expert



WHAT IS AI?

Performs tasks that 

humans can do but 

takes up a lot of time

Artificial 
Intelligence

Allows for freeing up 

brain space to focus 

more on creativity and 

strategy



Website chatbots

Automate 
Conversations

Data analysis

Identify 
Preferences

Professional 
Headshots

Meeting 
Minutes

HOW CAN YOU 
START USING AI 
IN YOUR FIRST 5 
WORK? LinkedIn, websites Transcribe audio





EVENT GOALS
Increase program attendance

Create awareness of programs

Community networking

Activities for children

Grow childcare workforce



Provides 
about a 60-
75% 
jumpstart!

Add your own insights, 
statistics, stories, and 
relevance for the other 
25-40% needed!

AI ENHANCES YOUR EXPERTISE!



Chat GPT – The Main AI Tool

chat.openai.com

https://chat.openai.com/


USING AI TO 
CREATE MESSAGING





MESSAGING GOALS
Determine audience segments

Find overarching message 

Develop segment messaging



CHATGPT: IT’S ALL 
ABOUT THE PROMPT

Character – the role of ChatGPT

Dave Birss’ Prompt 
Framework - CREATE

Request – tell it what to do

Example – tone, background info

Adjustment – bullets / subheads*

Type of Output – jokes, outlines

Extra – ignore previous prompts, ask 

questions, explain thinking*

* optional



PROMPT EXAMPLE WITH CREATE FRAMEWORK
(C) You are an event marketer and you're planning a free community event to introduce the new early 

childhood resource center for community residents. 

(R) Please give me 10 ideas on who the different segments of the audience for this event could be, 10 ideas for 

an overarching message for the entire audience, and 10 ideas for messaging for each segment - using their 

pain points, concerns, and issues when it comes to early childhood development and resources. 

(E) The event needs to showcase the programs available for children, demonstrate family resources, create 

networking for the community’s parents, host activities for children, and provide job resources in early childhood 

development. The messages need to be in a cheerful, excited tone of voice. 

(A & T) Use a bulleted list for each segment and their messaging as an outline. 

(E) For each segment you identify, please explain why they would be a good fit for attending the free 

community event.

Identify audience segments + messaging



Fictional 
person 
representing 
a specific 
group of 
people 
(segment)

Based on research, 
feedback, and analysis to 
understand them better 
and what they need

AUDIENCE PERSONAS



User Persona

userpersona.dev

https://userpersona.dev/


PROMPT EXAMPLE WITH CREATE FRAMEWORK
(C) You are hosting a free community event to introduce the new early childhood resource center to parents of 

young children. They are the primary target audience as they will benefit the most from the resources and 

programs offered by the center.

(R) Give me 10 ideas on messaging for Emily Smith, a 32-year-old stay at home mom of 2 children.  

(E) She is married and prioritizes her children's well-being and development and is always seeking new resources 

and programs to support her parenting journey. Her pain points are feeling overwhelmed with parenting 

responsibilities, struggling to find balance between family and personal time, dealing with parenting challenges 

and uncertainties. Her goal is to provide a nurturing and stimulating environment for her children, to connect 

with other parents for support and guidance, to engage in activities that promote family bonding. 

(A)

(T) Put each messaging idea in a bulleted list.  

(E)

Creating audience personas



USING AI TO 
OPTIMIZE MESSAGING





SEARCH ENGINE 
OPTIMIZATION

Analyze large amounts of data

Leveraging AI 
Keyword Research

Discover relevant phrases, trends

Insights into user intent

Long-tail for better relevance

Incorporate local SEO with 
geographical info

Content idea inspiration



AIPRM (for Chrome or Edge)

aiprm.com/downloads

https://www.aiprm.com/downloads


Early Childhood
Resource Guide

for parents of Tower County

Content idea example



PILLAR/CLUSTER 
CONTENT

A comprehensive, informational, and 

valuable piece of content on a specific topic 

or aimed at a specific audience segment 

that can hold its value over time.

Pillar Content

Smaller pieces of content like blog articles, 

videos, infographics, social media posts, 

worksheets, podcasts, and more that can be 

created from pillar content.

Cluster Content





USING AI TO DEVELOP & 
DISTRIBUTE CONTENT



Needs to be 
made before 
content is 
created

An overview of what 
content will be published 
when and where

CONTENT CALENDAR



CONTENT 
CALENDAR GOALS

Stay organized and know deadlines

Establish consistency

Align content with objectives



Easy-Peasy

easy-peasy.ai/templates/content-calendar-generator

https://easy-peasy.ai/templates/content-calendar-generator


PROMPT EXAMPLE WITH EASY PEASY
Purpose of the calendar: Early childhood resource center's free community event 

Timeframe calendar should cover: Six months from now

Audience segment: For parents of young children

What the pillar content is and its role in calendar’s purpose: Parents can reserve copy of early childhood 

resource guide to pickup at the free community event

*update outputs to 5 to get the most ideas

Creating a content calendar



PROMPT EXAMPLE WITH CREATE FRAMEWORK
(C) You are an event marketer and you're planning a free community event to introduce the new early 

childhood resource center for community residents.

(R) Write website copy for the landing page promoting the event with at least 1000 words.  

(E) Include the following messaging for each segment: 

- parents of young children: connect with other parents for support and friendship

- early childhood educators: expand your toolkit with new resources and professional development 

opportunities

- childcare providers: discover tools and resources to provide high quality care for babies and toddlers

(A)

(T) Provide the website copy in a structured format that is search engine optimized with headers, headings, and 

paragraphs.  

(E)

Developing large amounts of copy



Rytr.ai

rytr.me

https://rytr.me/


Slidesgo – AI Presentation Maker

slidesgo.com/ai-presentations

https://slidesgo.com/ai-presentations


Colossyan

colossyan.com

https://www.colossyan.com/


Murf.ai

murf.ai

https://murf.ai/


Canva

canva.com/ai-image-generator

https://www.canva.com/ai-image-generator/


Adobe Express

adobe.com/express

https://www.adobe.com/express/


NightCafe Creator

creator.nightcafe.studio

https://creator.nightcafe.studio/


DeepL

deepl.com/translator

https://www.deepl.com/translator


Monica

monica.im/ai-translate

https://monica.im/ai-translate


AI INTEGRATIONS ARE 
EVERYWHERE!

Automate workflows

Your favorite tools 
might already use AI!

Optimize performance

Redistribute content

Identify partners/influencers



MINIMIZE THE RISKS OF 
USING AI



THE “A” IN AI = 
ARTIFICIAL! 

Stereotypes

Content still needs the 
human touch to eliminate:

Biases based on certain perspectives

Plagiarism

Misinformation / made up facts



LET’S RECAP!

Character – the role of ChatGPT

CREATE – Prompt Framework

Request – tell it what to do

Example – tone, background info

Adjustment – bullets / subheads*

Type of Output – jokes, outlines

Extra – ignore previous prompts, ask 
questions, explain thinking*

*optional

- Learn audience segments and create personas

- Develop messaging for each segment in relation to objective, e.g. event, sign up

Use AI to Create Messaging

- Keyword research for relevant phrases so Google can suggest content

- Incorporate phrases in content to resonate with audience segments

- Understand user intent for additional content ideas, e.g. guides, lists

Use AI to Optimize Messaging

- Create a content calendar to organize content ideas in a logical way

- Write “foundational” copy that will be injected with expertise and facts

- Get creative with making images based on text descriptions and generative fills

- Translate copy into multiple languages, if needed

- Use AI integration in tools to effectively reach audiences, identify partners, and 

for repurposing/redistributing content

Use AI to Develop & Distribute Content

- Use your knowledge and insights to eliminate bias, stereotypes, 

misinformation, made up facts, and plagiarism

Minimize Risks of Using AIUse Pillar / Cluster Content 



The content presented in these slides and accompanying videos regarding the use of artificial intelligence (AI) for content 

creation is provided for informational purposes only. First 5 Association of California is not endorsed or sponsored by any of the 

specific tools showcased herein. While many of the tools featured are available in free or trial versions, their efficacy and suitability 

for individual needs may vary. The demonstrations provided reflect the functionality of these tools within their respective free or 

trial account statuses, and their performance may differ when utilized in full, paid versions. We acknowledge that some of these 

tools have been integrated into our daily workflow and have proven beneficial to us; however, we cannot guarantee their 

effectiveness for every user or scenario. The selection and implementation of AI tools should be based on thorough research and 

consideration of their own requirements and constraints. We encourage you to explore the vast array of AI tools through resources 

like Google and other platforms, as the landscape of AI technology continues to expand, offering solutions tailored to diverse 

needs and budgets. Ultimately, the decision to integrate AI tools into your workflow should be made judiciously, considering 

factors such as usability, compatibility, and alignment with specific objectives. Please exercise discretion and seek additional 

guidance or consultation, if necessary, before implementing any AI-driven solutions.

Disclaimer


